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MANAGEMENT SCIENCE
Course No. UBBATC- 501
lime Allowed.- 21 Hoy, Maximum Marks-50

Section - A
Note :  Attemtall questions F.ach question is of 3 marks,
* Whatisz: s : -1 ppA1)
g at1s a Surplus Variable in context of LPP?( !/

A< Whatdo vou understand by Opportunity Loss Matrix?” (1)

-

A Discuss the characteristics of a queuing system? U‘\

‘ )/ Suggest some application of simulation. (|

.

/5./ What are the limitations of the Game Theory? G
Section - B

Note : Attemi all questions. Each question is of 7 marks.

67 Whatis the difference between deterministic and probabilistic

3

queuing model? Give suitable examples to explain the difference (3

/ Define pure and mixed strategic in game theory” fj\
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Management Accounting Oéf?
Course No. : UBBATC - 502

Time Allowed- - [{owis AMaximum Murks-Rl]

SECTION -1

Attempt All the questions. Fach question carnes 3 marks.
(5x3=15)

Bucily discuss the role ol management accountng i dectsion-
making

What 15 a DuPont Chait? v~
Discuss the various applications ot funds.
What 15 a master budget? o

What are tumeover ration”

SECTION -

Attempt All the (questions I-ach question catnies 7 marks.
(§x7=15)

Distineoide Botween Manaccment Accounting. Financial

Accooutimn ot oA oty




accouti 12:

/ Returi on capita) cimployed

- TTEe
—
' 4

4 1L ortzmece
Whatdo voumenn hy PO analysts Fmcrale its iy
and lmmitahons

Explam usmyp hy pothetien) cxample the estimation of working
capitalbhrequiremenis

Explam the nature and linutations of budgetand budgetary control

Discuxs some ol the nnpmmm tools and techmques used 0
managcment accounting,

SECTION - 111

Atlempt any Twae questions. Fach question carries 15 marks.
(2= 15=30)

Define minagement accounting. Explain the nature,
X P e
functions of managenient accounting.

”‘___,..\W*N,,.,\

scope and

A T

& aplam and illustrate the tollowing ratios used in management

b)) Debt o Fauity rano 1o
<) Opetating rano

What i a fund tlow state

ment”!
for ma; dpemen

EXamine ity yse and sisnificanee
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Particuls Amount (1n Rs.)
Total Sales for the yean 2.50 000
Total Purchises (or the year 2.00.000
Trade Debtars as on 1.7.2017 l 7 000
Trade Creditorsason 1.7.2017 14,500
Trade Debtors as on 30.6.2018 20,800
Trade Creditors as on 30.6.201(8 21.600
Total Operating Expenses tor the year | 10,200
Outstanding Expensesason 1.7.2017 1.800
Prepaid kxpensesason 1.7.2017 1.5300
Outstanding I xpenses as on 30.6.2018 2,400
Prepaid Expenses as on 30:0.201% 2,200
Income Tax paid duning the year 2.000
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CONSUMER BEHAVIOURAND MARKETING
RESEARCH
Course No. UBBATE - 511

ime Allowed-2"- Hours Maximum Marks-50

Note : Questuon paper consists of Three parts :

Part A: All questions are compulsory. Each question
carries 3 marks. (5%3=13)
Part B : All questions are compulsory. Each queston
carries 7 marks. (5x7=35)
Part C : Attempt any two questions. Each question carmes
| S marks. (2%15=30)

PART - A

All questions are compulsory. Each queston carries 3 marks. (5%3=13)

/1/ What are the elements of consumer analysis?

5
T el
o>

."a’

e
o

_~Exemplify the concept of Brand personality.
ot T

What are different external influences on consumer behaviour.

73 Differentinte between marketing research and market research

S‘

o

Mgl are LI nyapor w."ﬂpnncnls of Howard Sheth modcl ol

rd

comumer behaviowm
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ADVERTISINGAND PROMOTION
Course No. UBBATE - 512

fime Allowed-2": Howury Moaximum Mearks-5()

SECTION-A
Note :  Attempt all questions.. Each question carries 3 marks.
(5x3=15)
t. - Deliric media plan.
‘ <
2~ Define advertisement reach.
§3. ~ Explain 'Less than Perfect’ as an advertisement appeal with an
example.
~4.  Whatdo vou understand by Ad agency?
8. .~ Whatis Publicity?
e | SECTION-B
Note ¢ Attemptall quesuons. Fach question cames 7 marks
(5x7=35)
s Whist is ad cmxiug agency ! How does ady L‘ﬂihil\g agency work”?

2 What arc the various way s to measure the ctlectiveness of an

advenising campaign’
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How is media selected? How is cost efficiency determined in
media selection?

Discuss the common sales promotion strategies and tactics.

4.
5. Whatare the advantages and disadvantages of Personal selling?
Section - C
Note : Alemptany two questions. Each question carries 15 marks.
(2%15=30)
the

1.  Discus the various types of Ad agencies? What arc
advantages and disadvantages of an in-house agency”’

L/ ‘What are advertising appeals? Discuss the types of advertising

appeals.
_\3.,.// What is media planning? Discuss the various steps involved inr
b media planning.

4. Whatisadvertising copy”? Discuss the headlines and the basis of

writing advertising COpY.-




