[image: image1.emf]



             SYLLABI OF COURSES

              BBA – 6TH SEMESTER
                                                            (As prescribed by the University of Jammu)

                                                                          For Academic Session-2018
	Course No
	TITLE
	

	UBBATC601
	Business Policy & Strategic Management
	

	UBBATE611  
	Services Marketing
	

	UBBATE612 
	Rural Marketing

	

	UBBATE621
	Financial Services
	

	UBBATE622
	Insurance Management
	

	UBBATE631 
	Customer Relationship Management 
	

	UBBATE632
	Enterprise Resource Planning   
	

	UBBATE641
	Strategic Human Resource Management 
	

	UBBATE642
	Organizational Change 
	

	
	
	External Marks
	Internal Marks

	
	
	
	


RAJNI KAUL

Course Title: Business Policy & Strategic Management

Paper:  UBBATC601


Credit: 6
Contact Hours: 45

Total Marks:
100

Internal Assessment:20

External Examination: 80

Duration of Examination: 2 ½ hours

Objective:

To acquaint the students with basic concepts used in business policy and strategic management and understand the role of strategy in gaining competitive advantage of business.
UNIT I

Meaning of strategic management, concept of strategy, policy and strategy, strategy and tactic, Strategy and strategic plan, Nature of strategic plan, nature of strategic decisions, approaches to strategic decision making, levels of strategies, The strategic management process

UNIT II

Concept of Strategic Intent, Vision, Mission, Goals and Objectives. Characteristics of effective vision and mission statement. Concept of environment, environmental analysis and appraisal, component of environment, SWOT:A tool of environment analysis, techniques of environmental search and analysis, ETOP: A technique of diagnosis, decision making on environmental information; Industry Analysis – Porters Five Forces Framework

UNIT III

Concept of Corporate Strategy, Business Level Strategies; Types of Corporate Level Strategies; Porters Generic Strategies; Evaluation of Strategic Alternatives; Strategic Choice

UNIT IV

Implementation of Strategy, Challenges during Implementation; Important Issues in Strategy Implementation; Functional Level Strategies; Strategic Evaluation and Control.

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings

1. Prasad L.M. — Business policy & Strategy (Sultan chand & Sons New Delhi)

2. Ramaswamy V.S. & Namakumari S. — Strategic planning formulation of Corporate Strategy (Macmillan   

               India Delhi)

3. Strategic Management by Azhar Kazmi

Course Title: Services Marketing

Paper: UBBATE611       Credit: 6

Contact Hours: 45
(Discipline Specific Elective)

Total Marks:100    Internal Assessment:20
External Examination: 80
Duration of Examination: 2 ½ hours

Objective:

To acquaint the students with basic concepts used in services marketing and introduce the principles of marketing the services

Unit-I

Introduction to Services Marketing; Significance of Services in Economy; Importance, Growth and Development of Service Sector in India; Difference between Goods and Services; Characteristics of Services; Classification of services; Services Marketing Mix

Unit-II

Concept of Service Quality; Dimensions of Service Quality; Relationship between Service Quality and Customer Satisfaction; Consumer Behavior in Services; Service Failure and Service Recovery; Service Guarantees

Unit-III

Services Marketing Research; Relationship Marketing; new service development; service blueprinting; Physical evidences and services cape; Role of employee’s in service delivery; customer role in service delivery

Unit-IV

Managing demand and supply in services; Pricing of services- Approaches to pricing, pricing strategies; Service distribution – types of channels, issues involving channels; Integrated services marketing communications

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings

1. Services Marketing, V.A.Zaithmal, D.D. Gremler, M.J.Betmer and Ajay Pandit, McGraw Hill.

2. Services Marketing, Harsh V. Verma, Pearson Education, 2012 Edition.

3. Service Marketing, Lovelock, Pearson Publications 2011 Edition.

4. Marketing Management, Kotler, Pearson Publications 2011 Edition.

Course Title: Rural Marketing

Paper:  UBBATE612
Credit: 6
Contact Hours: 45 (Discipline Specific Elective)     Total Marks:100

Internal Assessment: 20
External Examination: 80
Duration of Examination: 2 ½ hours

Objective:

To acquaint the students with importance of rural markets in overall business strategy and how rural marketing is unique. The student will be able to apply rural marketing approaches that integrate product, service, pricing, communications and channel decisions aiming at satisfying the rural consumers.

Unit-I

Introduction to Rural Marketing, Opportunities and Challenges in Rural Marketing, Taxonomy of Rural Markets, Rural versus Urban Marketing, The Rural Marketing Environment, Rural Consumer Behavior, The Consumer Buying Behavior Model, The Buying Decision Process, Rural Marketing Research Process

Unit-II

Segmentation of Rural Markets, Bases and Approaches of Rural Segmentation, Targeting the Rural Consumers, Positioning in Rural Context, Product Strategy in Context of Rural Markets, Pricing in Rural India/

Unit-III

Distribution Challenges in Rural Context, Rural Logistics and Rural Coverage Decisions, Rural Retailing, Types of Rural Retail Outlets, Online Retailing and Rural Consumers, Challenges in Rural Communication, Developing Effective Rural Communication, Rural Media and Rural Advertising

Unit-IV

Marketing of Services to Rural Consumers, Marketing of Social Campaigns to Rural Consumers, Agricultural Marketing, Marketing of Rural Industry Products, Future of Rural Marketing, Rural Innovations.

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each    

           Unit. (2*15=30)

Suggested Readings

1. Rural Marketing: Text And Cases, 2/E By Krishnamacharyulu C. S. G. and Lalitha Ramakrishnana, Pearson

2. The Rural Marketing Book (Text & Practice), By Pradeep Kashyap, Siddhartha Raut, Biztantra

3. Rural Marketing: Targeting the Non-urban Consumer By Sanal Kumar Velayudhan, Response Books (Sage)

Course Title: Financial Services

Paper: UBBATE621
Credit: 6
Contact Hours: 45(Discipline Specific Elective)
Total Marks:
100

Internal Assessment:

External Examination: 80
Duration of Examination: 2 ½ hours

Objective:

The main objective of this course is to develop an insight into the dynamic and complex field of financial services and to equip the students to understand and manage the ever evolving role of these services in the overall financial system.

UNIT I:

Financial Services – An Overview of the Financial System. Components of financial system--institutions, financial markets, participants and instruments traded in the financial markets.

UNIT II:

Financial markets: typology of financial markets--money market and capital market. Primary and secondary financial markets.

UNIT III:

Stock market operations- Regional Stock Exchanges, online trading, activities in the stock markets, functional specialization of members of stock exchange.

UNIT IV:

Mutual funds management, types of mutual funds, advantages and disadvantages of mutual fund investment. Role of mutual funds in retail investment.

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit.  (2*15=30)

Suggested Readings:

	1. V.K. Bhalla
	: Management of Financial Services

	2.
	M.Y. Khan
	: Financial Services

	3.
	G.S.Batra & R.C. Dangwal
	: Financial Services – New Innovations

	4.
	G.S.Batra
	: Financial Services and Markets

	5.
	Renu Sobti
	: Banking and Financial Services in India


Course Title: Insurance Management
(Discipline Specific Elective)

Paper:
UBBATE622
Credit: 6
Contact Hours: 45
Duration of Examination: 2 ½ hours

Objectives

The main objective of this course is to appraise students about Indian Financial System including the detailed study of the working of the leading financial institutions.

UNIT I:

Basic characteristics of insurance, Requirements of insurable risk, types of insurance, Basic legal principles and requirements of insurance contract, basic parts of insurance contract; utility of insurance to individuals, business and society

UNIT II:

Basic components of a life insurance contract, contractual provisions of life insurance, types of life insurance policies, types of life insurance claims and their settlement, claim amount

UNIT III:

Insurance intermediaries and their functioning, Risk management in insurance companies, risk Management Elements, Risks in providing Insurance services.

UNIT IV: 
Insurance in India, Insurance sector reforms – Malhotra Committee 1993, IRDA Bill, Major Provisions of Insurance Act, 1938, Insurance Regulatory and Development Authority Act,1999 – duties, powers and functions of Authority

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

	Suggested Readings:
	

	1.
	Life and Health Insurance
	Black,  Jr.Kenneth  and  Horold  Skipper

	
	
	Pearson (Indian Economy

	
	
	Edition).

	2.
	Principles of Risk Management and
	Rejda, George (Economy (Indian

	
	Insurance
	Economy Edition)

	3.
	Risk Management and Insurance.
	Trieschman, Sommer and Hoyt –Cengage

	
	
	Learning

	4.
	Insurance and Risk Management
	P.K.Gupta Himalaya Publishing House

	5.
	Insurance Principles and Practice
	M. N. Mishra and S.B. Mishra, S.Chand & Co

	
	
	Ltd.


Course Title: Customer Relationship Management (Discipline Specific Elective)

Paper:  UBBATE631       Total Marks:100     Credit: 6             Internal Assessment:20         Contact Hours: 45
External Examination: 80  Duration of Examination: 2 ½ hours
Objective:

The objective of the course is to understand the fundamentals of CRM, which include understanding benefits of and difficulties in developing and implementing CRM strategies, Role of CRM system in managing customers in various sectors

UNIT I

Customer
relationship
management:
Changing
nature
of
marketing
and
customer
service,

Evolution and Transformation of Customers; Relationships: History, Description and Dynamics; Relationship Marketing: Meaning, Transactional Marketing, Relationship Marketing and CRM, CRM as a Business Strategy, Elements of CRM, CRM processes and Systems, Enterance, Application and success of CRM

UNIT II

Customer Supplier Relationships: History , Description and Dynamics of Relationship, CRM as an Integral Business Strategy: Nature, context and Results of Successful CRM Strategy , Relationship oriented organizations; role of mission , culture, structure, people, communication and Information, Systems

UNIT III

Customer Knowledge: The value of Customer, The utilization of data as an asset, From data to Customer Knowledge, Communication and Multi channels, The Individualized Customer preposition, The Relationship Policy, Loyalty Programmes

UNIT IV

Developing and implementing CRM strategy; Understanding privacy and ethical consideration in CRM; Future of CRM; CRM in practice-CRM in manufacturing, CRM in insurance, CRM in airlines, CRM in hotels, CRM in telecom, CRM in pharmaceutical industry, CRM in retailing

Note for Paper Setter:
 The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings:

1. Customer Relationship Management by Ed Peelen, Pearson India Education Services Private Ltd.

2. Customer Relationship Management by Roger.J.Baran, Robert J. Galka, Daniel.P. Struck (Cengage Learning Press)

3. Customer Relationship Management: Modern Trends and Perspectives by S. Shanmugasundaram (PHI)

4. Customer Relationship Management: Concepts and Cases by Alok Kumar Rai (PHI)

5. Customer Relationship Management: A Strategic Approach to Marketing by Kaushik Mukerjee (PHI)

6. Business Intelligence by Elizabeth Vitt, Michael Luckevich, Stacia Minser (PHI)

7. Stanley A.Brown: Customer Relationship Management, John Wiley & Sons, Canada Ltd.

Course Title: Enterprise Resource Planning   (Discipline Specific Elective)
Paper: UBBATE632

Total Marks:
100
Credit: 6
Internal Assessment:
20
Contact Hours: 45   

 External Examination: 80
Duration of Examination: 2 ½ hours

Objective:

This course aims at providing overall knowledge regarding the concepts and structure of ERP systems and imparts necessary managerial skills for ERP implementation in a business enterprise.

UNIT I

ERP: Enterprise Perspective: An Overview, Features of ERP, MIS Integration, ERP drivers, Trends in ERP, ERP in India

UNIT II

ERP: System Perspective: Management Information System, Operations Support System, DSS, Transaction Processing System, Network Structure of ERP System, ERP Work flow, Process modeling for ERP Systems, Communication in ERP Systems, OLTP, (On Line Transaction Processing), OLAP (On Line Analytical Processing), Enterprise Integration Application Tools for ERP

UNIT III

ERP: Resource Management Perspective: Business Modules in ERP Packages, Finance, Production, Human Resource, Plant Maintenance, Materials Management, Quality Management, Sales and Distribution, Business Process Reengineering, Relationship between ERP & BPR, ERP Implementation Life Cycle, Implementation methodology, ERP Project Management & Monitoring.

UNIT IV

ERP: Key Issues: ERP and E-Commerce, ERP Culture, ERP and CRM, ERP and SCM, ERP Selection Issues, ERP in Public Sector Enterprises, Pre and Post Implementation Issues, ERP Vendors, Key ERP Consultants in India, Future Directions in ERP

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings:

1. Alexis, Leon (Ist Edition, 2000). ERP Demystified. Tata McGraw Hill.

2. Garg, V.K. and Venket, Krishna, N.K., (Ist edition, 1997). ERP Concepts and Practices. PHI Publications.

3. Sadagopan, S. (Ist Edition, 1999). ERP: A Managerial perspective. Tata McGraw Hill.

Course Title: Strategic Human Resource Management (Discipline Specific Elective)

Paper: UBBATE641


Credit: 6
Contact Hours: 45

Total Marks:
100

Internal Assessment:20

External Examination: 80

Duration of Examination: 2 ½ hours

Objective

Main objective of the course is to provide an understanding of the concepts frameworks and strategic issues in Human Resource Management

UNIT I

Strategic Human Resource Management: Concept, Need, Importance, Process and Issues; Implications of Strategic Human Resource Management; Evolutionary Stages of Strategic Human Resource Management.

UNIT II

Strategic HR Planning, Recruitment and Selection Strategies; Training and Development Strategies; Performance Management Strategies; Reward and Compensation Strategies. 
UNIT III

Global Human Resource Environment: HR Strategies in Multinational, Global and Transnational companies; Technology and Structure; Work force Diversity. 
UNIT IV

Developing HR as Strategic value addition function: Balanced Scorecard; Competency Mapping, Virtual Organizations; Emotional Intelligence and Future challenges of SHRM. 
Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit.  (2*15=30)

Suggested Readings

1. Dhar, R. L., (2012). ‘Strategic Human Resource Management’, Excel Books, New Delhi, Second edition.

2. Mello, Jeffery. A, (2012). ‘Strategic Human Resource Management’, Thomson Southern Western publication, Third 

edition.

3. Sharma, A. and Khandekar A., (2006). ‘Strategic Human Resource Management’, Response books, sage 

publications, First edition.

4. Schuler, R.S and Jackson S. E, (2006). ‘Strategic Human Resource Management: Global Perspective’, Wiley- 
· Blackwell, Second edition.

5. Salaman. G,Storey .J, Billsberry.J(2006). ‘Strategic Human Resource Management: Theory and Practice’ Sage 
· publication ltd. Second edition.

Course Title: Organisational Change (Discipline Specific Elective)

Paper: UBBATE642

Credit: 6

Contact Hours: 45
Total Marks:
100

Internal Assessment: 20
External Examination: 80

Duration of Examination: 2 ½ hours
Objective

To acquaint the students with issues related to the processes of organizational change and development. Also, prepare them as Organizational Change facilitators using the knowledge and techniques of behavioral science.

UNIT I

Organisational Change Management: Understanding Organizational Transformation, Transformation Strategies, Process of Organizational Transformation, Nature of Organizational Change, Perspectives of Organizational Change; Models of Organizational Change: Process-based Change Models, Content-based Change Models, Individual Change Models, Integration of Change Models

UNIT II

Communicating Change: Need for Communicating Change, Factors Involved in Communicating Change, Methods and Techniques for Communicating Change, Role of Top Management in Communicating Change; Process of Change Management: Change Management Process, Phases of the Change Management Process, Change Management Process Control

UNIT III

Resistance to Change: Concept of Resistance to Change, Forms of Resistance, Reactions to Change, Resistance to Organizational Change Initiatives, Overcoming the Resistance to Change, Techniques to Overcome Resistance; change Agents: Meaning and Concept of Change Agents, Types of Change Agents, Role and Competencies of a Change Agent, Change Agent Styles, Areas that Change Agents can Change

UNIT IV

Strategies for Implementing Change: Introduction, Types of Change Management Strategies, Factors Affecting the Choice of a Change Strategy, Formulating and Facilitating Change, Facilitating Change, Implementing Change; Evaluating Organizational Change: Concept of Monitoring and Evaluation, Measurement and Methods of Evaluation, Feedback Process, Continuous Incremental Change

Note for Paper Setter:

The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings

1. Nilakant, V and Ramnarayan.S,(1998), Managing Organisational Change; New Delhi: Response Books.

2. Dijer, William G., (1984) Strategies for Managing Change, Addison-WesleyPublishing Co. Inc.

3. Harigopal,K,(2001) Management of Organisational Change – LeveragingTransformation, Response Books.

4. Virmani, B. R, (2000) ‘Managing People in Organisations, Sage: Response Books.

5. Varma,Madhurendra K.(2000).‘Nurturing Change through Your Human Assets’,Response Books.



             SYLLABI OF COURSES

              BBA – 6TH SEMESTER
                                                            (As prescribed by the University of Jammu)

                                                                          For Academic Session-2018

	Course No
	TITLE
	

	BA 601
	E-Commerce    
	

	BA 602
	Export Procedures and Documentation
	

	BA 603
	Corporate Law
	

	BA 604
	Brand Management
	

	BA 605
	Field Trip and Viva-Voce
	

	
	
	External Marks
	Internal Marks

	
	
	
	


RAJNI KAUL

	Course No: BA-601

	   Title: E-Commerce                                                  Duration of Exam: 3 Hrs

Total Marks: 100      Theory Examination:  80         Internal Assessment: 20


Objective The objective of this course is to impart knowledge about (ITES) Information Technology Enabled Services.

Unit I
 Introduction to E-Commerce: Definition, Element of E-Commerce, Hard Aspect of E-Commerce, Challenges in Implementing E-Commerce, Future of E-Commerce growth.

Unit II 
WWW Concept: E-mail, Internet vs. Intranet, Types of Internet Service, Classification of Network, Internet Protocol, Mail Software, Internet Surfing, Browser and Search Engine, FTP, Telnet.

Unit III
 Electronic Payment System: Digital currencies, Smart-Card, Credit-Card, Security Consideration and Supply Chain Management, Electronic Transaction, and Security Mechanism and Method, Threat and Control Points, E-Commerce and Banking Industry.

Unit IV 
ECRM Electronic Customer Relationship Management: Definition, Application, ECRM Component, Advantages, ECRM as tool to modern business, E-Com and Retailing, Changing Retail Industry.

Unit V 
The IT Act 2000: Definition, Authentication of Electronic Records, Electronics Governance, Digital Signature, Cyber Law, Cyber Regulation Appellate, Tribunal Offences and Penalties.

Note for Paper Setter

The question paper shall contain two questions from each and a candidate will be required to answer one question from each unit i.e. there will be an internal choice within each unit.

Internal Assessment (Total Marks: 20)

The marks shall be distributed as under:-

	i.
	Mid Semester Test
	
	: 10 Marks

	ii.
	Two Home Assignments
	(05 marks each)
	: 10 Marks


Suggested Readings:

1. Murthy, C.S.V., E-Commerce, Himalaya Publishing House, Edition 2010.

2. Rayudu, C.S., E-Business, Himalaya Publishing House, Edition 2013.

	Course No: BA-602
	Title: Export Procedures and Documentation

	Duration of Exam: 3 Hrs
	Total Marks: 100

	
	Theory Examination:  80

	
	Internal Assessment: 20

	Objective:    The objective of
	this course is to make students aware regarding exports procedures


                   and Legal formalities concerning export s.

Unit I 
Advantages and Disadvantages of Exporting as a Market Entry Strategy, Facilities and Incentives relating to Export, Preliminaries for starting Exports, Registration of Exporters, Sending Overseas Samples, Appointing Overseas Agent.

Unit II 
Arranging Finance for Exports Pre-shipment Finance, Post-Shipment Finance, External Commercial Borrowings [ECB], EXIM Bank Finance. Letter of Credit (LC), Types of LC.

Unit III 
Preparing Document for Export, Document for Declaration of Goods under Foreign Exchange Regulations, Documents for Transportation of Goods, Documents for Customs Clearance of Goods, Other Documents like Commercial Invoice, Consular Invoice, Customs Invoice, Certified Invoice, Weight Note, Bill of Exchange, Packing List, Manufacturer’s Certificate, Certificate of Shipment, Antiquity Certificate, Shipping Advice etc..

Unit IV 
Insuring Goods against Marine Risks, Understanding Foreign Exchange Rates and Protection against their Adverse Movement.

Unit V
 Financial and Fiscal Incentives provided by Government and Autonomous Organization for Exporters.

Note for Paper Setter

The question paper will contain two questions from each unit (total ten Questions) and a candidates will be required to answer five questions selecting one from each unit. There will be internal choice within each unit.

Internal Assessment (Total Marks: 20)

The marks shall be distributed as under:-

	i.
	Mid Semester Test
	
	: 10 Marks

	ii.
	Two Home Assignments
	(05 marks each)
	: 10 Marks


Suggested Readings:

1. Jaiswal, B., International Business, Himalaya Publishing House, Edition 2012.

2. Mithani, D.M., Economics of Global Trade and Finance, Himalaya Publishing House, Edition 2009.

3. Cheruni, L. F., International Trade and Export Management, Himalaya Publishing House, Edition 2013.

4. Jain, S.K. Export Import Procedures and Documentation, Himalaya Publishing House, Edition 2013.

	Course No: BA-603
	Title: Corporate Law Duration of Exam: 3 Hrs

	
	 Total Marks: 100   Theory Examination: 80
	

	
	 Internal Assessment: 20
	

	
	


Objective: 
The objective of this course is to familiarize the students with the regularity, frame work for information, incorporation issue of capital and management of a company as per the Indian Companies Act.

Unit –I
 Definition and Nature of Company, Types of Companies, Formation of Companies, Liability of Promoters, Incorporation of Companies, Commencement of Business.

Unit -II 
Memorandum of Association (MOA), Contents, Doctrine of Ultra-vires, Articles of Association (AOA), Doctrine of Indoor Management and Exception to it.

Unit -III 
Prospectus, Statement in lieu of Prospectus, Mis-statement and its remedies, Share Capital, Allotment of Shares- definition of Share, Share Warrant, Share Certificate, Difference between Share and Stock, Types of Shares, Voting Rights, Right Issues.

Unit -IV 
Management of Company, Appointment of Directors, Legal Position, Duties, Liabilities and Powers, Company Meeting: Statutory, Annual General Meeting, Extraordinary Meeting; Meeting of BOD: Quorum, Kinds of Resolutions.

Unit -V 
Modes of Winding-up, Rules regarding Issue of Debenture, Dividends and Issue of Bonus Shares, Buy-back of Shares. Provisions regarding Borrowing and Issue of Debentures, Dividend and Bonus Shares, Modes of Winding-up; Salient features of Indian Companies Act, 2013.

Note for Paper Setter

The question paper shall contain two questions from each and a candidate will be required to answer one question from each unit i.e. there will be an internal choice within each unit.

Internal Assessment (Total Marks: 20)

The marks shall be distributed as under:-

	i.
	Mid Semester Test
	
	: 10 Marks

	ii.
	Two Home Assignments
	(05 marks each)
	: 10 Marks


Suggested Readings:

1. Maheshwari, S.N. and Maheshwari, S...K., Elements of Corporate Laws, Himalaya Publishing House, Edition 2012.

2. Pandey, V. and Khanna, C., Company Law, Himalaya Publishing House, Edition 2012.

Course No: BA-604

             Title: Brand Management

Duration of Exam: 3 Hrs
Total Marks: 100

       
            Theory Examination:80









             Internal Assessment: 20

Objective: The objective of this course is to provide a comprehensive understanding of brands, brand equity and strategic brand Management.

Unit -I Introduction to Brand Management: Concept, Nature, Scope, Importance, Characteristics of Branding. Brand Origin, Branding and Trademark.

Unit -II Brand Equity: Definition, Concept, Scope and Role of Brand Equity, Models, Building Brand Equity, Devising Brand Strategy, Managing Brand Equity, Measuring Brand Equity.

Unit -III Branding Strategy: Devising a Brand Strategy, Brand Extension, Brand Line, Brand Mix, Brand Decision: Branding vs. No Branding, Private Brand vs. Manufacture Brand, Single vs. Multiple Brand, Local vs. Worldwide Brand, Brand Consolidation.

Unit–IV Brand Audit: Meaning, Need and Significance, Brand Inventory, Brand Exploratory, Brand Tracking and Brand Evaluation.

Unit -V Brand Positioning: Developing and Communicating Positioning strategy, Brand Protection, Brief Introduction to Intellectual Property and WTO, Trademark Registration Treaty (TMRT), Madrid Agreement for International Registration of Trademarks, Indian legal provision regarding Branding, Counterfeiting.

Note for Paper Setter

The question paper shall contain two questions from each and a candidate will be required to answer one question from each unit i.e. there will be an internal choice within each unit.

Internal Assessment (Total Marks: 20)

The marks shall be distributed as under:-

	i.
	Mid Semester Test
	
	: 10 Marks

	ii.
	Two Home Assignments
	(05 marks each)
	: 10 Marks


Suggested Reading:

1. Sharma, G. and Singh, K. K., Brand Management, Himalaya Publishing House, Edition 2012.

2. Chandrashekhar K. S., Product Management- Text, Applications and Cases, Himalaya Publishing House, Edition 2012.

3. Chandrashekhar, K. S. and Sasi, K. K., Brand Management, Himalaya Publishing House, Edition 2011.

	Course No: BA-605
	Title: Field Trip and Viva-Voce

	Duration of Exam: 3 Hrs
	Total Marks: 50

	
	Theory Examination:  25

	
	Internal Assessment: 25


External Assessment:

· There shall be external assessment carrying 25 marks to be based on viva-voce as per course content of BBA 6th Semester.
· Viva Voce to be conducted by committee of two members consisting of one teacher incharge and one external Faculty member from University/ Government College having at least 07 years of teaching (permanent/ temporary) experience.
Internal Assessment:

· There shall be compulsory industrial visit (local/ outside state). The students shall have to submit hand written report based on the topics allotted by the Faculty which shall carry 25 marks.
