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RAJNI KAUL

Course Title: Financial Management
Paper: UBBATC401    
 
Credit: 6    

  Contact Hours: 45

Total Marks:
100

Internal Assessment: 20

External Examination: 80  

Duration of Examination: 2 ½ hours

Objective:
The objective of this course is to impart basic knowledge about the aspects of finance and its application to the business decisions and to acquaint participants with the nuances of banking and finance.
UNIT I: INTRODUCTION
Financial management- meaning and concept. Finance function and firm’s objective. Emerging role of finance manager. Financial decision: an overview.
UNIT II: FINANCIAL PLANNING
Concepts and steps in financial planning. Features of an appropriate financial plan. Determinants of capital structure. Overcapitalization and undercapitalization.
UNIT III: SOURCES OF FINANCE
Bank finance and non banking finance companies. Equity shares and preference shares, debentures and other debt instruments.
UNIT IV: WORKING CAPITAL
Working capital- meaning and types. Factors influencing working capital. Approaches to financing working capital.
Note for Paper Setter:
The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One

from each Unit.  (2*15=30)

Suggested Readings:
1. Chandra Prsanna (2010), Financial Management, Tata Mc Graw Hill, Delhi.

2. Hampton John (2010), Financial Decision Making, Pretice Hall, Delhi.

3. Pandey I.M. (2010), Vikas Publishing House, Delhi.

4. Van Horne James C (2001), Financial Management Policy, Pretince Hall, Delhi.

5. Van horne, J.C. and J.M. Wacowicz Jr. (2011), Fundamentals of Financial Management, Pretince Hall, Delhi.

Course Title: Principles of Marketing


Paper:
UBBATC402


Credit: 6
Contact Hours: 45

Duration of Examination: 2 ½ hours

Total Marks:100



Internal Assessment: 20           External Examination: 80
Objective:
To introduce the concepts, principles and techniques of Marketing Management

UNIT I
Meaning of market and marketing; The marketing Mix and the role of marketing in a developing economy like India; Social marketing; Difference between marketing of product and services; Marketing function and approaches; Marketing versus Selling; The modern concept of marketing.
UNIT II
Concept of product; Product decision and strategies; Classification of products; Product life cycle; New product development process; Why products fail?

Branding and packaging decisions; Marketing segmentation and its bases; Considerations involved and methods of designing a marketing organisation; Meaning of marketing research-its applications; Procedure and the marketing research scenario in India.
UNIT III
Concept of price; Pricing policies and strategies; Factors determining pricing decisions; Role if cost in pricing; Pricing methods and objectives.
Meaning of sales forecast; Approaches to and methods of forecasting; Importance and objectives of channels of distribution; Major channels of distribution; Functions and services of wholesalers and retailers; Selection of a channel of distribution; Physical distribution tasks and decisions on channels of distribution.
UNIT IV
Concept and importance of consumer behaviour; Types of consumers; Models of consumer behaviour; Factors influencing consumer behaviour; Consumer decision making process and stages; Indian consumer environment; Consumerism.
Note for Paper Setter:
The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings:
1. Marketing Management: Philip Kotler

2. Basic Marketing: Cundiff, Still and Govani

3. Modern Marketing Management: R. S. Davar

4. Fundamentals of Marketing: William J. Stanton

5. Marketing Principles and Methods: Philips and Duncon

6. Marketing Management in Indian Perspective: Jha and Singh

7. Marketing Management: Ramaswami and Namakumari

Course Title: Business Research
Paper:
UBBATC403

Credit: 6
Contact Hours: 45 Duration of Examination: 2 ½ hours
Total Marks:
100

Internal Assessment: 20

External Examination: 80
Objective:
The objective of the course is to introduce the concept of business research and its applications for effective decision making in the business organizations.
UNIT-I
Basics of Business Research- Concept, meaning, Objectives, nature and scope of Research, Significance of Research, Research Approaches, Types of Research, Criteria of a Good research,Ethics in Business Research.
UNIT-II
Business Research Process and Research Design: Business Research Process- steps, advantages.
Research  Design-  Meaning,  Need  and  Features.  Types  of  Research  Designs.  Sample  surveys,
Measurement and scaling.
UNIT-III
Data collection and Data Analysis: Data Meaning and Types, Data Collection types and procedures, Questionnaire Development, Data Preparation, Descriptive Statistics, Hypothesis testing and other data analysis techniques.
UNIT-IV
Interpretation and Report Writing : Meaning of interpretation, Research Report – Meaning, types, steps and layout , Report Presentation- Format and writing Style
Note for Paper Setter:
The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings :
1. Kothari CR and Haurav Garg, Research Methodology, New Age Publishers.

2. Karunakaran, K., Business Research Methods,  Himalaya Publishing

3. Donald Cooper , Pamela Schindler, Business Research Methods, Mc Graw Hill Publishing.
Course Title: IT Tools in Business
Paper:  UBBATS404

Credit: 4

Contact Hours: 45

Total Marks:
100
Internal Assessment: 20

External Examination: 80

Duration of Examination: 2 ½ hours
Objective:
The objective of the course is to make students understand the basic fundamentals of computers and equip them with requisite skills required in business environment by training them on s/w packages used for word processing, worksheets, power point and databases
UNIT I
Basic Concepts: Meaning, characteristics and applications of a Computer, Advantages and limitations of a computer, Meaning of Data, Information and Knowledge, Data types, data storage, Components of Computers: Hardware components: input devices, output devices, system unit. Software components: Application software: general purpose packaged software and tailor – made software, System software: operating system, interpreter, compiler, linker, loader.
UNIT II
Operating System: Need and functions of an Operating System, Graphic user interface and character user interface. Introduction to Networks and Internet: Meaning and types of networks - LAN, MAN and WAN, Internet, difference between internet and intranet. Basics: functions, growth, anatomy, Uses, Wireless and wifi, Internet services: ISP, types of accounts, World Wide Web: websites file transfer, browsing, searching.
UNIT III
Spreadsheets: Introduction: Concept of worksheets and workbooks, creating, opening, closing and saving workbooks, moving, copying, inserting, deleting and renaming worksheets, working with multiple worksheets and multiple workbooks, controlling worksheet views, naming cells using name box, name create and name define. Using formulae and functions: Understanding absolute, relative and mixed referencing in formulas, referencing cells in other worksheets and workbooks, correcting common formula errors, working with inbuilt function categories like mathematical, statistical, text, lookup, information, logical, database, date and time and basic financial functions. Consolidating worksheets and workbooks using formulae and data consolidate command Printing and Protecting worksheets: Adjusting margins, creating headers and footers, setting page breaks, changing orientation, creating portable documents and printing data and formulae. Implementing file level security and protecting
data within the worksheet Creating charts and graphics: Choosing a chart type, understanding data points and data series, editing and formatting chart elements, and creating sparkline graphics. Analysing data using pivot tables: Creating, formatting and modifying a pivot table, sorting, filtering and grouping items, creating calculated field and calculated item, creating pivot table charts, producing a report with pivot tables. Performing what-if analysis: Types of what if analysis (manual, data tables, scenario manager), what-if analysis in reverse (goal-seek, solver) Exchanging data using clipboard, object linking and embedding.
Word-processing :Introduction: Creating and saving your document, displaying different views, working with styles and character formatting, working with paragraph formatting techniques using indents, tabs, alignment, spacing, bullets and numbering and creating borders. Page setup and sections: Setting page margins, orientation, headers and footers, end notes and foot notes, creating section breaks and page borders. Working with tables: Creating tables, modifying table layout and design, sorting, inserting graphics in a table, table math, converting text to table and vice versa. Create newspaper columns, indexes and table of contents. Spellcheck your document using inbuilt and custom dictionaries, checking grammar and style ,using thesaurus and finding and replacing text. Create bookmarks, captions and cross referencing, adding hyperlinks, adding sources and compiling and bibliography Mail merge: Creating and editing your main document and data source, sorting and filtering merged documents and using merge instructions like ask, fill-in and if-then-else. Linking and embedding to keep things together.
Unit IV
PowerPoint presentation :Introduction: Creating a blank presentation using a design template, basing a new presentation on an existing one, creating and managing slides, using content place holders, creating graphs, tables, diagrams, organization charts, inserting clip art and images. Viewing and navigating a presentation: Organising ideas in outline view, using slide sorter to rearrange a presentation, previewing presentation in slide show, understanding master views, using title master, slide master, handout master and notes master, working with headers and footers, using hyperlinks, advanced navigation with action settings, navigation short hand with action buttons Animation and multimedia: Using and applying animation schemes, custom animation, understanding sound file formats and video types, adding music, sound and video clips. Final presentation: Applying transition to slides, controlling transition speed, using hidden slides, using custom shows, using on screen pen and adding and accessing notes during a presentation.
Databases :Introduction to Database Development: Database Terminology, Objects, Creating Tables, working with fields, understanding Data types , Changing table design, Assigning Field Properties, Setting Primary Keys, using field validation and record validation rules, Indexing, working with multiple tables, Relationships & Integrity Rules, Join Properties, Record manipulation, Sorting & Filtering. Select data with queries: Creating Query by design & by wizard (Select, Make Table, Append, Delete, Cross Tab, Update, Parameterized Query, Find Duplicate and Find Unmatched), Creating multi table queries, creating & working with table joins. Using operators & expressions: Creating simple & advance criteria. Working with forms: Creating Basic forms, working with bound, unbound and calculated controls, understanding property sheet, Working with Data on Forms: Changing Layout, creating Sub Forms, creating list box, combo box and option groups. Working with Reports: Creating Basic Reports, Creating Header & Footer, Placing Controls on reports, sorting & grouping, Creating Sub reports.
Note for Paper Setter:
The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings :
1. Absolute Beginner's Guide to Computer Basics by Michael Miller

2. Fundamental of Computers by AkashSaxena, Kratika Gupta

3. Fundamentals of Information Technology, Alexis and Mathew

4. Computers Today, Donald H. Sanders.

5. Computer Fundamentals, P.K. Sinha

Course Title: Entrepreneurship Development
Paper: UBBATGE 40 
Generic Elective)  5


 Internal Assessment:20 Total Marks: 100 
Credit: 4 Contact Hours: 45 
 External Examination: 80
 Duration of Examination: 2 ½ hours
Objective:
The course aims to introduce the fundamental concepts of issues and challenges in context of entrepreneurship to encourage and promote entrepreneurship among the young business leaders who aspire to be successful business entrepreneurs
UNIT-I
Entrepreneurship: : Nature, meaning and concept of Entrepreneurship; Entrepreneurial Traits, Characteristics and Skills; Classification of Entrepreneurs, Growth of Entrepreneurs, Nature and Importance of Entrepreneurs, Entrepreneurial decision process.
UNIT-II
Entrepreneurship Development: Entrepreneurship environment, Entrepreneurship training and development, Role of Innovation in Entrepreneurship; Project management and financial analysis, budget and planning.
UNIT-III
Regulatory and Institutional Support : Role of central government and J&K government in promoting entrepreneurship, Introduction to various incentives, Subsidies and grants - Fiscal and non-fiscal concessions available, Role and contribution of various developmental and financial Institutions for entrepreneurship development
UNIT-IV
Entrepreneurial Environment and Family Business: Entrepreneurship and Socio-Economic Development; Role of entrepreneur in economy. Factors Influencing Entrepreneurship; Management of Family Business , Familiy Management Practices, Issues and Problems in Family Business, Contemporary Family Business Strategies.
Note for Paper Setter:
The paper shall consist of following:

1. Five (5) short questions of 3 marks each at least One from each Unit. (All Compulsory) (5*3=15)

2. Five (5) short questions of 7 mark each. (All Compulsory) (5*7=35)

3. Four/Five (4/5) long Questions Only Two (2) be attempted of 15 marks each at least One from each Unit. (2*15=30)

Suggested Readings :
1. Dynamics of Entrepreneurial Development and Management, Vasant Desai Himalaya Publishing.

2. Entrepreneurship, Cynthia L. Greene, Cengage Learning, New Delhi

3. Entrepreneurship, Madhurima Lal and Shikha Sahai, Excell Books, New Delhi

4. Entrepreneurship, Rajeev Roy, Oxford University Press

